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The Australian Camps Association develops,
supports and promotes the delivery of camp

experiences that provide positive community,
social and personal outcomes.
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Who are we?

Queensland

Camping
_ f\j{iﬁssaciation

)
CAMPING
ASSOCIATION
OF TASMANIA inc,
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ACA MEMBERSHIP Activity

Providers

Individuals
5% 9%
Service
Providers
8%

Life Members
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Southern Cross
awardees
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Camps
73%
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How many camps in Australia?

 How long is a piece of string?
* 582 camps and others that offer group accommodation
 Diverse — camps, holiday resorts, ski lodges, YHASs, surf clubs

e 75,000 beds

* Lost very few due to Covid-19 (<10)
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The average Australian camp

e Data — pre Covid-19!

e Cabin accommodation, with ensuites / bathrooms under the same roof
e 174 beds

* 23% occupancy rate

. 66%)of business comes from schools — mostly gov. primary (80% school retention
rate

* 34% from community groups (30% retention rate)
* 15 activities on site

* Receives 210 enquiries p.a.

S1.4M turnover

5 F/T staff, 5 P/T staff, 18 casual staff
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What have we learned from 20207

* Collaboration — state, national, international peaks

* Advocacy — data base

* Broad messaging = thin cover

* Infographics - State / national

* Diversify business

* Accumulated experience — Sept webinar with 103 organisations
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AUSTRALIAN
Camps Sector

The camps sector in Australia is much
75,000 Employs more than just ‘school camps.’ Camps
Beds 16,472 staff offer group accommodation and
Australian positive experiences for groups from all
backgrounds.

Camps

Sector

Engages $1.1B
7.384 Annual businesses, not-for-profits, schools and

Camps can be operated by commercial

Volunteers Turnover charities, with the majority being

located in regional Australia.
$406M
Contribution

n The camp experience is centred around
toregional

bringing people together, building
community and developing personal
skills, as well as enjoying time in the
great outdoors with friends and

colleagues.
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Coronavirus Riskiest Activities

2.LOCKDOWNEFFECTS

During the lockdown period
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Challenges

e Staff shortages and retention

* Insurance — PL and property

* Compliance / risk management administration
* Consumer confidence?

* Food allergies / intolerances / preferences

* Growing groups sizes vs limited capacity / need to accommodate
multiple groups
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Resource
Library
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CAMPS ASSOCIATION

ACA Webinar
Recordings

Missed one of the ACA's online events?
Find recordings here

View

Child Safe Standards

Find out more about the Child Safe
Standards and the Reportable Conduct
Scheme (VIC)

View

REGHARGE
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Allergy & Anaphylaxis

Find the Iatestinformation, updates and
resourcas around Allergy & Anaphylaxis
here

View

Inclusion

Find information on inclusion - universal
design, seniors, disability, CALD etc

View

Beds and Bunks

Resources and information sround
Bunk Beds and their Standards

View

Marketing

Find your Member Opportunities Guide
and more here.

Business

Find resources around - Staff, Sector
Awards Coverage (Fair Work),
Insurance, Estis g meal costs, Hire
agreement booking forms, Business
plans, rules of thumb etc

View

Research

The ACA not only conducts internal
research amongst membersit also
invests in research on members behalf
Find industry banchmarking, prices and
occupancy reports and sector relevant
research here

View
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BES and direct through ACA website

* Trends
* School vs community group enquiries
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booking enquiries per month
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The Future

Australian Camps Association
Strategic Plan 2021-2024

OUR VISION
N eeaie bioars ke

THE BENEFITS OF CAMPS AND LED OUTDOOR EXPERIENCES

 ( v} — ® o
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OUR SECTOR GOALS OUR ORGANISATIONAL GOALS

National presence and services with
representative membership

Exceptional team with a positive and
inclusive culture

Trailblazer in financial and environmental
sustainability

Respected partner, leader and brand




