AUSTRALIAN CAMPS ASSOCIATION

GROWiNG OUR INDUSTRY

2025 EDITION
ON SALE NOW

Reach 10,000 plus schools and 250
community groups throughout Australia,
as they continue to re-establish their
camps programs.

AUSTRALIAN CAMPS ASSOCIATION

GUIDE TO .Y
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Advertise in the official Guide to Camps
& Associated Providers 2025.

Advertising enquires M: 0400 790 193
E: aca@franklane.com.au
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AUSTRALIAN CAMPS ASSOCIATION

The Australian Camps Association Guide to
Camps and Associated Providers 2025

is Australia's most comprehensive resource for
camps and outdoor activity providers.

The Guide is a national service to members, the camping
profession and the Australian community. It contains listings
of camps and outdoor activity providers that are available
for public hire by groups along with limited advertising
opportunities for organisations wanting to communicate
with 10,000 plus schools and 250 community groups
throughout Australia.

The Guide:

+ Is a valuable marketing tool for members and advertisers;

* Provides information about a variety of facilities and outdoor
activity providers throughout Australia;

* Is inclusive, resourceful and gives new opportunities for
school teachers, outdoor recreators, program providers,
churches, community groups and the general public;

* Is the key for those who desire to explore the camping
experience;

* Presents the reader with extensive options for their camp
and outdoor program.

Advertising is open to:

+ Residential camp owners and operators;

+ Outdoor recreation providers;

+ School/community owned camps;

« Group accommodation providers;

+ Retreats and conference centres;

+ Adventure learning centres and providers;

» Training and service providers to the outdoor community;

+ Organisations with an interest in, or link to, camps or the
outdoor community.



What you get

AUSTRALIAN CAMPS ASSOCIATION

Production
The full-colour Guide will be printed on environmentally friendly uncoated stock
in a handy quarto size.

The Guide will be published and distributed in early November to assist with the
growth of our industry and assist schools with booking their camps programs for
the 2025 school year. A minimum of 10,900 will be produced.

Sales Launch

Book your display advertisement now for this popular and effective production
that will lead the Australian Camps Association’s marketing efforts in 2025.

Meet the Sales & Marketing Team

The Frank Lane Design & Branding Agency sales team are dedicated to helping
link your business with cost-effective advertising and marketing solutions
ensuring your message reaches the most diverse spectrum of the Australian
community.

> Sales Contact

Adam Ruggero, Marketing Director
M: 0400 790 193
E: aca@franklane.com.au

Guide Specifications

Title: Guide to Camps & Associated Providers 2025
Print Run: 10,900

Digital: Online version for electronic distribution
Distribution: Nationally via schools, targeted distribution via ACA

Booking & Payment: DEADLINE: Friday 12 July 2024
Material: DEADLINE: Friday 26 July 2024
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Advertisers - What we need from you

1. Select the size of your advertisement

Choose a size that best suits your business, remember the bigger the ad,
the greater the impact.

2. Complete the order and agreement form

Please ensure you complete the order/agreement form and return with
payment, image and text. Copy for tax purposes.

3. Supply a suitable quality image (minimum 300dpi)
Digitally via email (send to):
aca@franklane.com.au
Remember to sell your strengths within the image.

4. Supply suitable text

Please supply copy typed (microsoft word doc), or by email to:
aca@franklane.com.au

5. Digitally supplied material
We welcome digitally supplied material, supplied in PDF Print Ready format.
A specification sheet can be supplied upon request.
No changes will be made to supplied art.

Payment

Once an online order has been placed an invoice will be issued. Full payment is
required within 14 days of invoice.

Electronic Proofs

You will receive a proof before publishing, which you must sign, and return

to Frank Lane Design & Branding Agency within 7 days.

A courtesy proof will be sent for supplied art advertisements for your records.

AUSTRALIAN N
CAMPS ASSOCIATION

More people outdoors more often



Advertisement size options & rates AUSTRALIAN CAMPS ASSOCIATION

Advertisement Rates
ize (inc GST)
1/6 Page $825
2/6 Page $1,595
Half Page $2,495
1/6 PAGE 2/6 PAGE -
57 x 115mm 120 x 115mm Full page $§7,810
Full Page - Right Hand Loading $4,788
Double Page $7,290
FULL PAGE ) '
210 x 274mm Inside Front Cover $6,640
Inside Back Cover $6,640
Outside Back Cover $7,540
ljfx'?fgﬁf, A specification sheet can be supplied upon request for

supplied display advertisements.
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Terms & conditions

AUSTRALIAN CAMPS ASSOCIATION

Full payment is required with
booking.

No monies will be refunded for
cancellations after 7 days
of signing agreement.

Australian Camps Association (ACA)
and its Project Manager,

Frank Lane Design & Branding
Agency, reserve the right to cancel
production of the publication at
anytime if advertising budgets are
not achieved. All advertising monies
will be immediately returned to
advertisers.

All material for inclusion in
advertisements is to be supplied
to: Frank Lane Design & Branding
Agency: aca@franklane.com.au

ACA and its Project Manager,

Frank Lane Design & Branding
Agency, reserve the right to refuse
any substandard or inappropriate
photographs, copy or supplied
digital material. eq. paddlers without
PFDs, horse riders without helmets
or low resolution images (72dpi).

ACA accredited sites may use the
appropriate accreditation logo
(in conjunction with the ACA logo
style quidelines).

We reserve the right to change
specifications without notice.

No preferred positions for ads
smaller than a full page. No group
bookings accepted with multiple
listings unless supplied with one
booking number and address.
Maximum advertiser per

one sixth - 1.

Maximum photos per one sixth =1.

10.

1.

12.

13.

ACA reserves the right to use any
images supplied for advertisements
in general marketing and promotion
of the association, via any medium,
unless notified in writing of
copyright restrictions.

Advertisements in the guide
may be supplied digitally.

It is the responsibility of the
advertiser to respond to proofs
promptly. The FIRST proof should
be returned within 7 days of receipt
with changes or acceptance.

The SECOND/FINAL proof (if
required) must be returned within
7 days of receipt. No further proofs
will be issued. Colour proofs are only
available via email.

Maximum 2 proofs per ad.

It remains the responsibility of the
advertiser to ensure total accuracy
of their advertisement.

The advertiser acknowledges that
the publisher in its sole discretion
shall be entitled to do any or all of
the following:-

(@) decline or cancel any
advertisement or series of
advertisements without stating
any reason.

(b) postpone the publication of

any advertisement or series of
advertisements at any time.

(c) return or destroy any advertising
material which remains in its or

in its printer's possession twelve
months from the last month of
publication of the advertisement to
which the material relates, without
being required by any person or
agency and without being in any
way responsible for any loss and/or
damage.

14.

15.

(d) alter any images or digital
artwork or other materials
supplied by the advertiser in order
to conform to the publisher's
mechanical printing requirements
or any guideline or policy statement
issued from time to time by
the association without being
responsible for any loss and/or
damage.

(e) place the word ‘advertisement’

on any copy which in the publisher’s

opinion resembles editorial matter.

The publisher shall not be liable in
any manner for loss or damage to
any film, artwork, or other materials
which may be supplied to the
publisher.

Such materials shall at all times and
in respect of all things remain at the
risk of the advertiser.

Notwithstanding any other provision
of this agreement, the publisher and
the association shall not be liable in
any manner whatsoever for any loss
or damage to any person including
indirect, incidental or consequential
loss or damages (including any loss
of profits) whether arising from
negligence, breach of contract,
statute or otherwise in connection
with or arising out of or in any way
related to this agreement, including
the failure of any particular
advertisement to appear on

any specified date, or at all.
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16.

17.

18.

19.

The publication of any
advertisement is strictly subject

to the publisher's approval and,
without limitation, the publisher
shall not be required to accept

any advertising material in the
publication of which may in its
opinion contravene any provision of
the Trade Practices Act 1974, the
Fair Trading Act or any other
relevant federal or state legislation.

The publisher will use its best
reasonable endeavours to produce
the estimated number of guide
copies, however the advertiser
acknowledges that the number of
copies is dependent, inter alia, on
the level of financial support for
the publication.

The advertiser acknowledges that
the booking of an advertisement

is independent of editorial content
and that the publisher makes

no commitment to preferential
placing of the advertisement in the
publication, where no loading has
been paid.

The advertiser undertakes to be
personally liable to observe these
terms and conditions.

AUSTRALIAN

20.

21.

22.

The advertiser hereby indemnifies
and agrees to hold indemnified the
publisher and the association their
servants and agents and each of
them against all liability, claims,
proceedings, loss, damage or costs
whatsoever which may arise from
the publication of any material
pursuant to this agreement and

in particular but without limiting
the generality of the foregoing to
indemnify and hold indemnified
each and all of them against any
action for defamation, slander

of title, breach of copyright or
infringement of any trademark,
name or description, invasion of
privacy or breach of any provision
of the Trade Practices Act 1974,
the Fair Trading Act or any other
relevant federal or state legislation.

Advertisements whose artwork

has been prepared by Frank Lane
Design & Branding Agency may not
be reproduced in part or whole by
any other party without the written
consent by Frank Lane Design &
Branding Agency.

All advertisements are subject
to final approval and acceptance
by ACA.

CAMPS ASSOCIATION®

More people outdoors more often



